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Inside food tech company Soylent’s new HQ, an open gathering space with roll-up doors to a balcony. Designed by Ware Malcomb.  
Photography: courtesy of Ware Malcomb

Food tech is having a moment. As technology 
makes its imprint on every facet of life, work and 
play, every piece of our day is being reimagined 
through tech improvements of every variety.

Soylent, a self-described food tech company, 
recently unveiled its new corporate headquarters 
in the Los Angeles Arts District. Ware Malcomb 
provided interior architectural and design services 
for the project.

A bit more about Soylent, from Soylent itself:
“Soylent is a pioneer in food technology, 

producing delicious, functional foods with complete 
nutrition that are good for the body and the planet. 
In 2013, Founder & Chairman Rob Rhinehart 
developed the first iteration in his kitchen after 
recognizing the need for a simpler, more efficient 
food source. The company has grown to become 
both a disruptor and a driver in the Food Tech 
world. Soylent is on a mission to provide complete, 
sustainable nutrition that is affordable, appealing 

and affordable to all, and its line of products are 
engineered from the ground-up to provide the 
vitamins, minerals, fats, carbohydrates and protein 
that the body needs - all in convenient packages. 
Soylent’s innovative products include Original 
Powder, Cacao Powder, Cafe Mocha Powder, 
Bridge, the 180 calorie, in-between meal, and 14oz 
Ready-to-Drink bottles available in Original, Cacao, 
Strawberry, Vanilla, Cafe Mocha, Cafe Vanilla, and 
Cafe Chai. The company is headquartered in Los 
Angeles, CA. For additional information please visit 
www.Soylent.com.”  

Looking to accommodate its rapid growth, Soylent 
relocated from its previous location in Los Angeles 
to a new burgeoning neighborhood – the Los 
Angeles Arts District.

Soylent’s leadership wanted its new workspace 
to inspire and cultivate innovation and collaborative 
synergy. Located on the third floor of Building 2 
within the new At Mateo campus of the L.A. Arts 

‘Food Tech’ Company Soylent Moves to New Headquarters in the  
L.A. Arts District
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http://www.Soylent.com
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District, Soylent’s new corporate 
headquarters were designed on the 
foundation of two of Soylent’s core 
values – flexibility and collaboration. 
The first step in this endeavor was to 
relocate to a new neighborhood.

“Their previous offices were in 
downtown L.A., and they were very 
interested in moving to an upcoming 
area,” said Alicia Zaro, Studio 
Manager, Interior Architecture & 
Design at Ware Malcomb,” in an 
officeinsight interview. “The Arts 
District is very upcoming, with a lot of 
development in dining and shopping, 
in addition to a ton of new talent 
moving there to live. A lot of young 
people are looking at the L.A. Arts 
District and moving there to live, and 
Soylent recognized that and wanted to 
be in a place where talent acquisition 
and retention could be an easier 
endeavor. The At Mateo campus is a 
brand new campus, and Soylent will 

be a first tenant in their space.”
Spread across 27,000 square feet, 

the new Soylent headquarters features 
an open office with space to move 
and grow.

“This was a growth move for 
them, and so one of the main goals 
of the new space was for them to 
be all in the same place together,” 
said Radwan Madani, Principal at 

Ware Malcomb, in our officeinsight 
interview. They also wanted to make 
both their food testing and traditional 
office spaces easily accessible to 
everyone. One of the big goals they 
had was to have an open floor plan 
with modular furniture – space where, 
on short notice, they can move things 
around and quickly bring everyone 
together.”

Reception

Reception and glass-enclosed conference

Café and dining

http://www.atmateo.com/
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One of the most essential things 
to note about this project is its 
spaciousness. While most of new 
headquarters uses an open plan, 
there is room to breathe everywhere, 
between workstations and collaborative 
zones, perimeter rooms and walkways.

“We worked really hard to create a 
space that was not densely packed. 
We played a lot with the architecture 
and the angles within the office, in 
everything from the reception and 
kitchen to the walking paths, so that 
as you walk through the space, you’re 
experiencing all of these different 
zones from non-traditional angles and 
viewpoints.”

On the floor plate, a circulation 
path runs a course around five 
“neighborhoods” for five main 
departments within the company.

Oversize booth seating

Café
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In addition to intimate spaces 
like phone rooms and oversize work 
booths, the offices include punchy 
stadium seating areas, a game room, 
and lounge zones that open up to 
balconies via roll-up doors.

“We worked to provide interest 
and fun in the forms of collaborative 
spaces, rather than just a cluster of 
chairs here and there.”

On the perimeter, private offices 
and small meeting rooms are 
enclosed in 10-foot high glass walls, 
allowing natural daylight to stream 
into the interior.

“The building is surrounded by 
clear glass, with beautiful black 
steel window frames, and it’s a 
fantastic look. But we had to work to 
establish a delicate balance of visual 
transparency, acoustic privacy, and 
thermal comfort.”

Storage and other functions that 

don’t require daylight are all located on 
the interior core of the building, leaving 
the maximum amount of daylight for 
employees to have access to. Operable 

windows and roll-up doors let in fresh 
air and provide access to the exterior 
areas, including a rooftop patio for 
employees to enjoy. 

Boardroom
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Low profile lounge pieces

Glass-enclosed private offices let light flow into the interior.

Open office
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A neutral color palette of black and 
white within the new workspace is 
a direct reflection of the company’s 
product branding.

“We held closely to a core color 
palette of black, white and gray, 
providing variety and richness through 
texture and materiality. The idea 
was to create a neutral canvas on 
which Soylent was able to create and 
expand their product and their brand. 
They’re still growing and developing 
their brand, and so we didn’t want to 
provide a space where future branding 
and products would clash with their 
work environment.”

The new headquarters is also home 
to the Soylent Innovation Lab, a new 
coworking space created by Soylent for 
the purpose of attracting “like-minded, 
innovative technology companies to 
the Arts District.”

Rooftop patio

A café plays with angles
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Companies investing in a coworking 

space of their own is a growing trend 
that allows them access to like-minded 
talent on a more immediate basis. 

“Ware Malcomb was a phenomenal 
partner in designing an incredible space 

that allows both our Soylent team and 
our Soylent Innovation Lab members 
to build culture and synergy that are so 
important for growing our businesses,” 
said Bryan Crowley, Soylent CEO, in the 
project press announcement.

In seeking to capture and bottle 
innovation, Soylent’s new headquarters 
taps into creative forms of collaboration 
and flexibility, while taking a chance 
on investing in an upcoming 
neighborhood. A job well done! n

Ping Pong in a recreational zone Open office

© 2019 officeinsight,LLC
publisher of officeinsight

PO Box 967
Cedar Hill, TX 75106

972.293.9186
bob@officeinsight.com
www.officeinsight.com

mailto:bob%40officeinsight.com%20?subject=
http://www.officeinsight.com

